
18th February, 1983 Statutory Jn,truments 

GOVERNMENT OF ZAl'\IBIA 

STATUTORY !NSTRUJIIENT No. 25 OF 1983 

The Brands Act 
(Laws, Volume VII, Cap. 377) 

The Brands (Amendment) Regulations, 1983 

IN EXEROIBE of the powers contained in section fifteen of 
the Brands Act, the following Regulatiom are hereby made: 

I. These Regulations may be cited as the Brands (Amend­
ment) Regulations, 1983, and shall be read as one with the 
Brands Regulations, hereinafter referred to as the principal 
Regulations. 

2. The principal Regulations are amended by the revocation 
of regulation 3 and the substitution therefor of the following 
regulation: 

67 

Title 

Cap. 377, p. 9 

Rovooation 
and replace­
ment of 
regulation 3 

3. For the purposes of the Act and of these Regulations, Biands 
the Brand Districts shall coincide with the areas covered by D,st«cts 
provinces as demarcated in the Provinces and Districts s.r. No. 
(Division) Order, 1977. 211 of 1977 

3. The principal Regulations are 11mended by the revocation 
of regulation 5 and the substitution therefor of the follO\ving 
regulation: 

Revocation 
and ropla.oo• 
mont of 
regulation 5 

5. (1) Save as hereinafter provided, every 11llotted Form of 

brand shall consist of a set of two letters arranged brond 
horizontally, and a set of two digits also arranged 
horizontally, so that the letters and the digits together 
occupy the four quarters of an imaginary square wherein 
the set of letters shall comprise any of the letters of the 
alphabet excluding I, 0, S and Z, and shall be placed 
either above or below the set of digits which shall comprise 
the integers l to 9. 

(2) The Registrar or suoh other pnblic officer as may be 
designated in that behalf shall keep a register of all the 
brands possible under sub-regulation (I), in accordance 
with the tables set out in the Second Schedule. 

Copies of thia Statutory Instrument can, be obtained from t11e Gov,rnment Prinler, 
P.O. Boz 30136, Lusal,a. Pri� lOn each. 
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4. The principal Regulations are amended by the revocation 
of regulation 6 and the substitution therefor of the following 
regulation: 

6. Tho public bodies and organisations set out in the 
first column of the Fourth Schedule shall be deemed to be 
the registered proprietors of the respective brands set out 
in the second column of that Schedule. 

5. Regulation 8 of the principal Regulations is amended­
(a) by the deletion of " three inches " and the substitution 

therefor of " eight centimetres ". and 
(b) by the deletion of " two inches and a half" and the 

substitution therefor of " six centimetres ". 

6. Regulation 9 of the principal Regulations is amended by 
the deletion ofsub-regulation (1) and the substitution therefor 
of the following : 

(1) An applicant for an allotted brand shall be allotted 
the next vacant brand a pp earing in the register kept 
under sub-regulation (2) of regulation 5. 

7. , Regulatiort 10 of the principal Regulations is amended­

(a) by the deletion in paragraph (a) of" one kwacha" and 
the substitution therefor of " five kwacha "; 

(b) by the deletion in paragraph (b) of" two kwacha '' and 
the substitution therefor of " ten kwacha "; and 

(c) by the deletion in paragraph (c) of" one kwacha" and 
the substitution therefor of " five kwacha ". 

8. Regulation 11 of the principal Regulations is amended 
by the deletion of "Subject to the provisions of sub-regulation (3) 
of regulation 6, all " and the substitution therefor of " All ". 

9.. The principal Regulations are amended by the revocation 
of regulation 18 and the substitution therefor of the following 
regulation: 

18. (1) A brand allotted to a public pound shall be in 
the form set out in regulation 5, except that the set of 
letters shall comprise the letter O horizontally followed by 
the letter (or the first of the letters) designating the Brand 
District in whkh the pound is located. 

(2) On the· sale of any stock which was impounded, the 
the poundmaster shall brand the same with the brand 
allotted to such pound, in accordance with these Regu­
lations so as to shmv clearly that the said brand is the 
last brand imprinted on such stock. 


